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World Health Design – Media Information 
"#$%&!'()%*+!,(-./0!.-!*+(!1.$-*!*$2%3!.0*($0)*.#0)%!4#2$0)%!5#00(5*.0/!6#$(!*+)0!789::: !$(-()$5+($-!
)0&!;$)5*.*.#0($-!.0!.0*($&.-5.;%.0)$3!1.(%&-!<.*+!)!5#66#0!/#)%!*#!.6;$#=(!/%#>)%!+26)0!+()%*+9!
<(%%>(.0/!?!@2)%.*3!#1!%.1(!*+$#2/+!>(**($!&(-./09!*(5+0#%#/3!?!)$5+.*(5*2$(A!!
!
B2>%.-+(&!@2)$*($%39!"#$%&!'()%*+!,(-./0!.-!)!1()- *!#1!/%#>)%!0(<-9!&.-52--.#0!?!)0)%3-.-9!)$*-!?!52%*2$(!
$(=.(<-9!)$5+.*(5*2$)%!;$#4(5*!$(=.(<-9!$(/.#0)%!6)$C(*9!>2-.0(-- !?!*(5+0#%#/3!$(;#$*-!)0&!*+(!%)*(-*!
-5.(0*.1.5!$(-()$5+9!#11($.0/!)!20.@2(!)0&!20$.=)%%(&!$()&($!(D;($.(05(A!!
!
E3!20.*.0/!*+(!&.-5.;%.0(-!#1!)$5+.*(5*2$(9!&(-./09!;-35+#%#/39!*+(!+()%*+!-5.(05(-!)0&!(5#0#6.5-9!
"#$%&!'()%*+!,(-./0!.-!>$()C.0/!0(<!;2>%.-+.0/!)0&!6(&.)!/$#20&9!)0&!+(%;.0/!*#!-;$()&!C0#<%(&/(!
)0&!20&($-*)0&.0/!.0!*+(!5$()*.#0!)0&!&(=(%#;6(0*!#1!+()%*+!*+$#2/+!(0=.$#06(0*)%!&(-./0A!!
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Editorial structure 
"#$%&!'()%*+!,(-./0!#11($-!)!20.@2(!(&.*#$.)%!>%(0&!#1!$(/2%)$!1()*2$(-9!*#;.5)%!$(-;#0-(!)0&!
-5.(0*.1.5!;);($-!.0&(;(0&(0*%3!(=)%2)*(&!>3!#2$!(&.*#$.)%!)&=.-#$3!>#)$&!)0&!-5.(0*.1.5!5#66.**((A!
!
Regulars 
 
Standpoint 
F0!.05.-.=(9!$(1%(5*.=(!)0&!)*!*.6(-!5#0*$#=($-.)%!5#66(0*!1$#6!*+(!1$#0*%.0(!#1!&(-./0!?!+()%*+A!
 
Inquiry 
G;.0.#0!1#$6($-!1$#6!)%%!1#2$!5#$0($-!#1!*+(!/%#>(!-+)$(!*+(.$!=.(<-!#0!)!*#;.5)%!.--2(!#1!*+(!
6#6(0*9!.0!#2$!HI0@2.$3J!.0*#!*+(!-#5.)%9!(5#0#6.5!)0&!;#%.*.5)%!&30)6.5-!-+);.0/!&(-./0!?!+()%*+A!
 
Dialogue 
K)5+!.--2(9!"', !>$.0/-!*#/(*+($!*+#2/+*!%()&($-!1$#6!.0*($&.-5.;%.0)$3!1.(%&-!.0!)!6((*.0/!#1!6.0&-!
*#!.0*($;$(*!*+(!$(%)*.#0-+.;!>(*<((0!&(-./0!?!+()%*+!)0&!)$5+.*(5*2$(9!52%*2$(!?!*(5+0#%#/3A!
 
Scientific Review 
G2$!.0*($0)*.#0)%!(&.*#$.)%!)&=.-#$3!>#)$&!)0&!-5.(0*.1.5!5#66.**((!(0-2$(!*+)*!)%%!$(-()$5+!;);($-9!
(D5%2-.=(%3!;2>%.-+(&!.0!"',!+)=(!);;%.(&!$#>2-*!-5.(0*.1.5!6(*+#&#%#/.(-!)0&!)$(!)*!*+(!%()&.0/!
(&/(!#1!$(-()$5+!)0&!-5.(05(!.0!*+(!.0*($&.-5.;%.0)$3!1.(%&-!#1!&(-./0!?!+()%*+A!
 
Project Reports 
"',!$(;#$*-!#0!*+(!%)*(-*!>(05+6)$C!)$5+.*(5*2$)%!;$#4(5*-!)$#20&!*+(!<#$%&9!(.*+($!5#6;%(*(&!#$!
.0!*+(!&(-./0!)0&!;%)00.0/!-*)/(!-(*!*#!(-*)>%.-+!0(<!-*)0&)$&-!.0!&(-./0!@2)%.*3A 
 
Market Reports 
L$#6!F-.)!*#!M#$*+!?!N#2*+!F6($.5)9!G5()0.)9!*+(!O.&&%(!K)-*!)0&!K2$#;(9!"',!$(;#$*-!#0!*+(!
-#5.)%9!(5#0#6.5!)0&!52%*2$)%!*$(0&-!.01%2(05.0/!C(3!;$#4(5*-!.0!&.11($(0*!$(/.#0-!#1!*+(!<#$%&A 
 
Technology Reports 
F-!$);.&!)&=)05(-!.0!*(5+0#%#/3!$(&(1.0(!+26)0!%.1(-*3%(!)0&!;)**($0-!#1!>(+)=.#2$9!"',!$(;#$*-!
#0!*+(!%)*(-*!&(-./0!.00#=)*.#0-!-(*!*#!5#0*$.>2*(!*#!.6;$#=(6(0*-!.0!+26)0!+()%*+!)0&!<(%%>(.0/A!
 
Arts & Culture Reviews 
F!$(1%(5*.#0!#0!*#&)3J-!)$*!)0&!52%*2$)%!(D;$(--.#09!*+$#2/+!$(=.(<-!>3!%()&.0/!$(-()$5+($-!?!
;$)5*.*.#0($-!#1!*+(!%)*(-*!>##C-9!<(>!-.*(-9!1.%6-9!(D+.>.*.#0-!)0&!5#01($(05(-A!
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World Health Design – Editorial Programme 2010 

"#$%&!'()%*+!,(-./0!&#(-!0#*!);;%3!)!$./.&!(&.*#$.)%!-*$25*2$(9!;$(1($$.0/!*#!$(6).0!
*#;.5)%!)0&!$(-;#0-.=(!*#!)0!(=($P5+)0/.0/!<#$%&!.0!*+(!1.(%&!#1!&(-./0!?!+()%*+A!I0!
5#0-2%*)*.#0!<.*+!#2$!(&.*#$.)%!)&=.-#$3!>#)$&9!#2$!1()*2$(-!;$#/$)66(!(0-2$(-! )!
>)%)05(&!);;$#)5+!*#!$(;#$*.0/!#0!$(-()$5+!?!;$)5*.5(!.0!&.11($(0*!6)$C(*-!)$#20&!*+(!
<#$%&9!(0-2$.0/!6)D.626!(D;#-2$(!1#$!3#2$!)&=($*.-.0/!-;(0&A!

January 2010 
B$#4(5*!$(=.(<!! K%&($%3!5)$(!
O)$C(*!$(;#$*! F1$.5)!
N;(5.)%!$(;#$*! O(&.5)!Q::R!
! ! ! '()%*+5)$(!,(-./0 !:R!!
 
Advertising deadline: 15 December ‘09 
 
April 2010 
B$#4(5*!$(=.(<!! O(0*)%!'()%*+!
O)$C(*!$(;#$*! O.&&%(!K)-*!
N;(5.)%!$(;#$*! F2-*$)%)-.)!
N+#<!;$(=.(<! '#-;.*)%!E2.%&!

,?'!F2-*$)%)-.) !
Advertising deadline: 15 March ‘10 

July 2010!
B$#4(5*!$(=.(<!! S+.%&$(0J-!+()%*+!
O)$C(*!$(;#$*!! M#$*+!F6($.5)!
N;(5.)%!$(;#$*! ,? '!S)0)&) !
! ! ! F5)&(63!F<)$&-!
N+#<!$(;#$*!! ,?'!F2-*$)%)-.) !
Advertising deadline: 20 September ‘09 
 
October 2010 
B$#4(5*!$(=.(<! S#6620.*3!+()%*+!
O)$C(*!$(;#$*!! N#2*+!F6($.5)!
N;(5.)%!$(;#$*! N2-*).0)>%(!,(-./0!
N+#<!;$(=.(<! ,?'!O.&&%(!K)-*!

'()%*+5)$(!,(-./0!7: !
Advertising deadline: 15 September ‘10 

Areas of coverage 
 
" #$%&!'()%*+!,(-./0!;$#=.&(-!$(/2%)$!5#=($)/(!#1!*+(!%)*(-*!$(-()$5+!)0&!;$)5*.5(!.0!
*+(!1.(%&!#1!&(-./0!?!+()%*+A!

Design  
• O)-*($;%)00.0/!
• I0*($.#$!&(-./0!
• T)0&-5);(!&(-./0 !
• L%##$.0/!&(-./0!
• T./+*.0/!&(-./0!
• F$*-!.0!+()%*+!
• N2-*).0)>%(!&(-./0!
• U$>)0!*#<0!?!5.*3!;%)00.0/!
• V$)0-;#$*)*.#0!;%)00.0/!

Health 
• '()%*+!;%)00.0/!
• '()%*+!6)0)/(6(0* !
• '()%*+!*(5+0#%#/3!
• '()%*+!-5.(05(-!
• '()%*+!(5#0#6.5-!
• I01(5*.#0!5#0*$#%!
• K0=.$#06(0*)%!-5.(05(-!
• M(2$#-5.(05(!
• B-35+#%#/3!
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Circulation breakdown 
"#$%&!'()%*+!,(- ./0!.-!5.$52%)*(&!*#!6#$(!*+)0!789:::!$(-()$5+($-!)0&!;$)5*.*.#0($-!)%%!
#=($!*+(!<#$%&A!V+(!4#2$0)%J-!/%#>)%!$()5+!(D*(0&-!*#!(=($3!5#0*.0(0*W!
!

! ! !
!
! !
"#$%&!'()%*+!,(-./0!;2*-!3#2!#0!5#0*)5*!<.*+!)!20.@2(!.0*($&.-5.;%.0)$3!6.D!#1!*+#2/+*!
%()&($-!)0&!&(5.-.#0-!6)C($-!.0!/#=($06(0*9!)5)&(6.)!)0&!>2-.0(--A!
!

! !
!
!
! !

F$5+.*(5*-9!
B%)00($-!?!

,(-./0($-X!Y:Z!

N(0.#$!'()%*+!
O)0)/($-X!Q8Z!

S%.0.5)%!)0&!
02$-.0/X!7:Z!

[(-()$5+($-!?!
-5.(0\-*-X!78Z!

]#=($06(0*!
)2*+#$.\(-X!8Z!I0&2-*$3X!8Z!

CirculaEon by job Etle 

F$5+.*(5*-9!B%)00($-!?!,(-./0($-!

N(0.#$!'()%*+!O)0)/($-!

S%.0.5)%!)0&!02$-.0/!

[(-()$5+($-!?!-5.(0\-*-!

]#=($06(0*!)2*+#$.\(-!

I0&2-*$3!

K2$#;(!?!O.&&%(!
K)-*X!Y:Z!

M#$*+!F6($.5)X!
^:Z!

F-.)!)0&!
G5()0.)X!Q:Z!

F1$.5)!)0&![G"X!
7:Z!

Geographic breakdown of circulaEon 

K2$#;(!?!O.&&%(!K)-*!

M#$*+!F6($.5)!

F-.)!)0&!G5()0.)!

F1$.5)!)0&![G"!
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World Health Design – Advertising 2010 

"#$%&!'()%*+!,(-./0!$(1%(5*-!*+(!=)%2(-!#1!*+(!I0*($0)*.#0)%!F5)&(63!1#$!,(-./0!?!
'()%*+!)0&!.*-!$#%(!.0!)&=)05.0/!(D5(%%(05(!.0!*+(!&(-./0!#1!;-35+#-#5.)%%3!-2;;#$*.=(!
(0=.$#06(0*-!*+)*!-2;;#$*!*+(!5$()*.#0!#1!+()%*+!)0&!<(%%>(.0/A!
!!
F-!*+(!#0%3!.0*($0)*.#0)%!4#2$0)%!)&&$(--.0/!*+(-(!120&)6(0*)%!=)%2(-!.0!*+(!1.(%&9!
;%)5.0/!)0!)&=($*.-(6(0*!.0!"#$%&!'()%*+!,(-./0!+(%;-!3#2!*#!6((*!>#*+!$(-()$5+9!
6)$C(*.0/!)0&!>$#)&($!>2-.0(--!#>4(5*.=(-9!.05%2&.0/!#;;#$*20.*.(-!*#W!

• ,(=(%#;!3#2$!>$)0&!.0!.0*($0)*.#0)%!5#6620.*.(-!!
• K0+)05(!3#2$!#$/)0.-)*.#0)%!.6)/(!
• N*$(0/*+(0!3#2$!-)%(-!?!6)$C(*.0/!5)6;)./0-!
• K0-2$(!&(5.-.#0!6)C($-!)$(!-;(5.13.0/!3#2$!>2-.0(-- !
• I6;$#=(!3#2$!C0#<%(&/(!0(*<#$C!
• L.0&!/%#>)%!$(-()$5+!)0&!>2-.0(--!;)$*0($-!
• [(5$2.*!%()&.0/!$(-()$5+($-!)0&!;$)5*.*.#0($-!

F&=($*.-.0/!$)*(!5)$&!
!
Display        1 insert       2 inserts!! ! ! 4 inserts  
! ! ! ! ! _! ! ` ! ! _! ! ` ! ! _! ! ` ! !
,BN!! ! ! ! ! aQR8!!! YR88!! 8b:: !! YYR8!!! YR8:! ! ^R:: !!
B)/(! !! ! ! ! ^b8: !!! QR8:!! ^^^: !!! QaY:!! Qb8:! ! Q7a:!! !
7cQ!,BN!! ! ! ! ^dQ8!!! QRR8!! ^Y:: !!! Qad:!! Qbd:!! ! Q7R:!
7cQ!;)/(! ! ! ! ! Q7R8!!! 7aR8!! 7d8:!!!! 7Y8:!! 7Y8:!! ! 778:!
 
Cover positions        €    £    Special positions (+)  €    £ 
ILS!! ! ! ! ! YQ8:!!!!! ^^8: !! N#%2-!! ! !! ^Q:! ! Q8:!
GES!!! ! ! ! Y7Q8!!!!! ^Q8:!! ['B! ! ! ! ! Q8:! !!!!! Q:: !
IES!! ! ! ! ! ^RQ8!!!!! ^:R8!! 7-*!-;$()&! !! ! ^:: ! !!!!! Q^8!
!
Advertising features (+)  €    £       Technology profiles  €    £ 
F&=($*#$.)%!,BN!! ! ! aQ8!!!!! YR8! ! ,#2>%(!B)/(!N;$()&! 7d:: ! ! 7Y8:!
F&=($*#$.)%!B)/(!!! ! Y8:!!!!! ^8: ! ! B)/( ! ! ! ! 7Y8:! ! 778:!
F&=($*#$.)%!7cQ!;)/(!! ! ^Q8!!!!! Q8:! ! 7cQ!;)/( ! ! ! dQ8! ! a8: !
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